
of licensed companies 
used the period to reset, 
rebuild and prepare.

The region is already building 
what’s next.

65%

Media City Qatar remains focused on the 
opportunities ahead and committed to 
continuing this journey alongside its partners, 
investors, and the wider media community.

Spotlight on 
our Licensed 
Companies

Stay in Touch
Contact details:

Business Setup Inquiries: bd@mediacity.qa
Career Inquiries: careers@mediacity.qa
General Inquiries: info@mediacity.qa
Reception: +974 4449 9501

Headquarters

Main Office, Building Y01, Sikkat Wadi, 
Msheireb Downtown Doha, Doha, Qatar.

@MediacityQa

@mediacityqa

@mediacityqa

Careers &
Community

Explore success stories, career paths, 
learning programs, and other initiatives 
designed for those ready to help power 
Where Next is Made. 

Every Great 
Media Story 
Begins with 
Someone Bold 
Enough to 
Imagine it.

Upcoming
Events

Building 
Momentum
for the Future
of Media 

InsideNext now comes to life through a new video mini-
documentary series, showcasing the journeys of licensed 
companies as they grow, innovate, and expand from Qatar to 
regional and global markets. To watch the episodes, visit Media 
City Qatar’s YouTube channel here:
www.youtube.com/@mediacityqa

tt

Media 
City 
Qatar
Highlights 

Media City Qatar
Management

Media City Qatar’s “Nabd Qatar” is now available on Qatar Airways’ in-flight 
entertainment system, where passengers can listen to the original soundtrack, 
watch the official music video, and go behind the scenes of the song’s making 
with the “Qatar SoundBeat” documentary. Produced by Rahbani 3.0, the 
project transforms authentic sounds from across Qatar into a cinematic 
orchestral work celebrating the country’s heritage, unity, and identity.

Industry Insights
& Trends

Media Trends
Shaping
the Region

Mediacity.qa

Media City Qatar

Media City Qatar

Unveiling a First-of-Its-Kind Esports Gaming Lounge

Media City Qatar, in partnership with Qatar Museums and 
its licensed company SNRG, unveiled the 321 Esports Lounge 
Powered by Media City Qatar at the 3-2-1 Qatar Olympic and 
Sports Museum, making it the world’s first Olympic museum 
to feature a dedicated esports space. The new lounge serves 
as a permanent platform for talent development, community 
engagement, and digital innovation, offering year-round 
competitions, training programs, and educational experiences 
that support the continued growth of Qatar’s gaming and 
creative industries.
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Advancing Content
Development with QMC

The World's
First Esports
Lounge in an
Olympic Museum 

Welcoming CNN
Worldwide
Chairman & CEO

InsideNext:
Success Stories,
Now on Video

2026

Launching New Media
Insight Papers

A Partnership
with Es’hailSat

“Nabd Qatar” is now 
available on Qatar Airways’ 
in-flight entertainment system

New Media Insight Papers Lauched

Media City Qatar has launched its latest Media Insight 
Papers, providing data-driven analysis of emerging media 
trends shaping the GCC and MENA region. To explore the 
latest papers, please visit the website.

Growth only matters
when it creates momentum 

others want to be part of. 

Over
70%
Increase in Engagement

The competitive gaming 
scene across MENA continues 
to expand, with nearly 73% 
of the region’s population 
engaging in esports, reflecting 
its growing role in shaping 
entertainment, community 
engagement, and digital 
culture.

SOURCE: 
Campaign Middle East: Gaming in MENA: 
The next big marketing power play
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Potential Annual GenAI Impact Across GCC Economies

Generative AI is projected to contribute between $21 billion and $35 
billion annually across GCC countries, alongside an estimated $150 
billion from other AI technologies, representing approximately 1.7% to 
2.8% of the region’s annual non-oil GDP.

SOURCE: 
McKinsey & GCC Board Directors Institute: The State of Gen AI in the Middle East’s GCC Countries 
— A 2024 Report Card
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68%
 Y-o-Y Growth in MENA Original Content Production

Ramadan 2026 marked a major shift in MENA’s content economy, with approximately 244 original series produced 
across 17 Arab countries, representing a 68% year-on-year increase as the region moves beyond traditional television 

toward a multi-platform content model shaped by streaming, digital consumption, and new monetization strategies.

SOURCE: 
elCinema.com: Ramadan 2026 – The Reinvention of MENA’s Content Economy
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21M
OTT Subscribers Across MENA by 
2028

Across MENA, the total number of 
Over-the-Top (OTT) subscribers 
is projected to reach 21 million by 
2028, as audiences increasingly turn 
to both international and regional 
platforms offering high-quality, 
locally relevant content.

SOURCE: 
Strategy& - PWC: MENA media and entertainment 
outlook, 2024-2028w
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3%
of Global Online Content Is in Arabic

With more than 420 million native Arabic speakers worldwide, only 
3% of global online content is produced in Arabic, highlighting 
the growing demand for Arabic-language content across digital 
platforms, streaming, publishing, and media 
production throughout the MENA region.

SOURCE: 
Invest Dubai: Growing demand for Arabic content

Social Media & Advertising

A New MoU with Es’hailSat Expands Satellite 
Broadcast Capacity 

Media City Qatar is expanding satellite broadcasting 
capacity for its licensed companies through a new agreement 
with the Qatar Satellite Company, Es’hailSat, to strengthen 
broadcasting infrastructure. As part of the agreement, 
licensed companies will be able to access enhanced 
broadcast, playout, and content distribution services, 
supporting more reliable delivery, uninterrupted transmission, 
and stronger connectivity across regional and global markets.

As its impact continues to expand, Media City 
Qatar’s relocation to Msheireb Downtown 
Doha marks another important milestone, with 
the transition set to be completed this year. 
Bringing licensed companies together in a more 
connected and collaborative environment will 
further strengthen opportunities for innovation, 
partnership, content creation, and 
storytelling, creating a vibrant ecosystem 
where ideas, talent, and 
creative projects 
can thrive and 
reach wider 
audiences.

Media City Qatar was established to shape the 
future of media in the region through a dynamic 
ecosystem that empowers the next generation 
of talent, advances technology, and enables 
business growth.

Today, more than 500 licensed companies are 
part of its fast-growing community, representing 
a fivefold increase over the past two years and 
making it one of the world’s fastest-growing 
media hubs. Nearly 70% of Media City Qatar’s 
licensed companies have chosen Qatar as their 
gateway to the region, expanding from markets 
beyond the Middle East. This momentum is 
underpinned by a stable and resilient economy 
and a thriving business environment, with Qatar 
ranked first among GCC countries in FM’s 
Resilience Index®. 
 
This growth reflects the strength of our 
ecosystem, built on a forward-looking regulatory 
environment and streamlined licensing processes, 
supported by a legal framework grounded in 
English common law. Investors benefit from a 
business-friendly economy that offers 100% 
foreign ownership, zero income tax, no customs 
duties, and a resilient, dynamic market.

The ecosystem is further strengthened by a highly 
skilled talent pool, targeted incubation and 
accelerator programs, strategic partnerships, and 
access to diverse investment opportunities. 

COMMUNITY

PERKS 
& DISCOUNTS

Through a growing network of partners 
across hospitality, retail, and entertainment, 
licensed companies can access exclusive 
perks and special offers across Doha.

Being part of
Media City Qatar
comes with added
value.

Beauty & Wellness
Services 

Dining & Spa
Discounts

F&B And Spa
Savings 

Entertainment
Discounts

Mobility & Transport 
Discounts

Special Room Rates 
& Dining  

Telecom
Promotions 

F&B And Spa
Savings

Lounge Access, 
Breakfast, Daily Bites & 
Evening Presentations 

Fashion & Retail
O ers 

Special Room Rates
& F&B Savings  

Special Room
Rates

Mobility & Transport 
Discounts

Special Room
Rates

Special Room
Rates

Wellness & 
Healthcare O ers 

Special Room
Rates

Special Room
Rates

Telecom
Promotions 

Special Room Rates
& Spa Discounts

Special Room
Rates

of engagement happens 
within the first day.

Frontline stories travel faster.

of media is digital.

Digital media moves at the speed of 
the moment.

The difference is no longer 
coverage. It’s access.

Field reporting from Doha spans 
diplomacy & policy, travel & 
logistics, public response, and 
economic activity.

The media industry 
grows faster when
the ecosystem
grows with it.

ImagiQ is the Doha-registered entity of Imagic Group, established under 
Media City Qatar in 2025 as the group’s operational hub for original content 
production in Qatar. Imagic Group is behind some of the region’s most 
recognized entertainment productions, including “Arabs Got Talent”, “The X 
Factor”, and “Love is Blind Habibi”. Since joining Media City Qatar, ImagiQ 
has developed two original Arabic drama series with Media City Qatar’s 
support: “When I Saw”, which is currently in post-production, and “Behind the 
Scenes”, which recently completed filming across Qatar and Lebanon. Both 
series were unveiled at MIPCOM Cannes 2025.

Founded by brothers Ibrahim and Anan Samha, SNRG is a Qatar-based 
esports company licensed under Media City Qatar, specializing in events, 
activations, and partnerships that connect brands, institutions, and 
communities with Qatar’s growing gaming industry. The company has 
delivered two editions of the Media City Qatar Esports Forum, launched the 
Esports Village by Media City Qatar at Stadium 974 during Qatar National 
Sports Day 2026, and, in collaboration with Qatar Museums, unveiled the 321 
Esports Lounge Powered by Media City Qatar at the 3-2-1 Qatar Olympic and 
Sports Museum. SNRG has also hosted mall activations welcoming over 75,000 
visitors and launched the E-Qatar Stars League, the first official EA Sports FC 
esports league featuring 12 Qatari football clubs.

Founded in 2017 by brothers Mohamad and Mohtadi Ali Ahmad, Millimeter 
Pro is a Media City Qatar-licensed production house specializing in film, 
television, and commercial production. Since establishing its presence in 
Doha in 2024, the company has expanded its regional and international 
reach, delivering projects across the Middle East, Europe, and the Americas.

Its recent work includes producing four shows for Al Jazeera 360, 
collaborating with Qatar Museums, and delivering productions for 
international brands. Millimeter Pro has also worked with a range of prominent 
figures, including Syrian actor Jamal Suleiman, Premier League footballer 
Sam Morsy, and several public figures and government officials across various 
international markets. 
 
Watch the full InsideNext episode featuring Millimeter Pro on Media City 
Qatar’s YouTube channel here.

50% 70%
of people in the Middle 
East play games.

Gaming has become part of how 
the region communicates and 
connects.

60%

Nextinside

Media City Qatar returns to MIPCOM 
Cannes 2026 with a dedicated booth, 
connecting the global content industry 
with Qatar’s expanding production and 
media ecosystem.

MIPCOM
Cannes 2026

12-
15

O C T

Media City Qatar will participate in IBC 
2026 in Amsterdam, the Netherlands, 
connecting with global leaders across 
the media, broadcast, and technology 
industries at one of the world’s leading 
events for content and innovation.

IBC
2026

11-
14

S E P T

Media City Qatar will participate in 
Gamescom 2026 in Cologne, Germany, 
showcasing Qatar’s growing gaming 
ecosystem at one of the world’s leading 
events for interactive entertainment and 
game development.

Gamescom
2026

26-
30

A U G

Media City Qatar Welcomes CNN Worldwide 
Chairman & CEO

CNN Worldwide Chairman & CEO visited Media City Qatar 
to confirm the new date for Global Perspectives: In Doha, 
taking place on October 29, 2026 at Rosewood Doha. As Host 
Partner, Media City Qatar will welcome the flagship event, 
bringing together dignitaries, political and business leaders, 
and visionaries for conversations on geopolitics, technology, 
media, and culture. The event marks the first edition of CNN’s 
Global Perspectives series in the Gulf and Middle East region.

New partnership with Qatar Media Corporation
to strengthen content development

Media City Qatar is strengthening Qatar’s media sector 
through a new partnership with Qatar Media Corporation, 
focused on content creation, digital innovation, and 
talent development. The collaboration will identify original 
television shows, reality series, feature films, documentaries, 
and screenplays for co-production or acquisition, while 
also exploring new storytelling formats and production 
technologies. It will further support emerging talent and 
create new opportunities for Media City Qatar’s licensed 
companies.

Eid Al Adha Initiative with Qatar Charity Supports 
Local Artisans

Media City Qatar partnered with Qatar Charity to support 
local craftsmen through the “Nafla” initiative, which promotes 
sustainable livelihoods for orphans, widows, and families in 
need by enabling them to develop and showcase artisanal 
skills that generate income opportunities. Handcrafted Sidr 
wood boxes produced through the initiative were distributed 
as part of Eid Al Adha gift sets. 
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